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CONDITIONAL TO UNCONDITIONAL LEARNING 

SHACKLES BRANDING 

Introduction 

Learning: 

                           “Learning is the common practices accept universally” in fostering 
someone/something to modified of innate behavior /character of the people. Learning may be a 

continuous one. Learning is not only the change with in which and also keeping the hone of skill, 

knowledge and ability. Learning enhances the People skills, Knowledge and ability as well.  

Branding: 

  Branding is the Process of setting unique names, color, Person, Package in the form of showing 

differentiate with competitors. It must be an “Identified Identity”. 

Conditional: Brand Awareness might be the Part of product entering into the market amongst 

the several factors. Market Provides the platform on the brand awareness is trying to take a 

significant role to capture the minds of the consumer against competitor in becoming onslaught. 

It takes an opportunity in displaying various forms at medium as bounce as ball/ as spread as 

forest fire. At this stage, the product is at the Introduction stage in product Life cycle. It requires 

more of advertising, awareness Investment etc; than the expansion as the product is unseasoned. 

Unconditional: Brand Awareness is well-captured, well-Seasoned. Brand Awareness takes a 

significant role by means of diversifying the business in various forms such as concentric and 

conglomerate. At this stage, the product is at the maturity stage in Product life cycle. It requires 

more of expansion , investment than the advertising , Awareness. 

Title: 

                  Conditional to unconditional Learning Shackles Branding. 

Objectives of the Study: 

1. To analyze on sets the  continuum for measuring yardstick with actual leads to 

most influential into least influential. 

2. To Examine  Unflinching Potency extending various  ranges spotted at  

Introduction to maturity as it is the kind of metaphor. 

3. To overhaul the Practices of Comparison and Conversion are the compositic 

factors that causes for differential learning leads to betterment of understanding 

the Branding. 

 



 

Statement of the Problem: 

                                              It is the set of characteristics ( name, symbol, person) that  could 

have differential learning at the various stages, which enable to focus the different set of 

segments. It is a complexity mechanism that deals with the Product extension, Product line etc; It 

could have been the Specific against common.on one hand, improves the complexity of business 

line and the specific focus within the boundary without any deviations or confusions on the other 

hand. It could have the categorical that branding and branding. 

Scope of the Study: 

                                   It improves the further and further. It is getting wings in a horizontal and 

Vertical Axis. Betterment of understanding on the branding stages that determines to continue 

the strong portion and eliminates the weak portion. Ensuring the most influential factor from 

framing might have been a excel/ superior/benchmark quality that reaches the upstraight. There 

is no hardships on its road to stride to strive for achievement. This is restricted into region that 

Srivilliputhur and Surroundings owing to the Kalasalingam university offers wide spectrum of 

Programmes. This enhances the Project Validity by means of  diverse group of  Seasoned and 

Disciplines Programme learners. 

Hypothesis: 

                It determines/ emphasizes the combination between dependable and In dependable 

variables or Independent variables that makes the clarity on  how can the demographical 

variables are influencing to the dependable  variables by means of “ Identity the Proximity” 

ranges most into least. Commonly, the assumption/ tentative statement may have Prove (or) 

disprove at the final stage on the Project It lays-down the track for determine (or) Overhaul the 

practices of  “Designed Define Variables”. It is the common practices of starting the statement 

always with Negative is called “ Null Hypothesis” 

Eg:1.  There is no relationship between familiarity at  the brand and Expansion 

      2. There is no relationship between stages on the Product Life cycle and Expansion 

     3.  There is no relationship between comparison and Differential Learning. 

 Types of Research: 

                                    Convenient and Descriptive could have been breaking the conventional 

method  and orthodox behavior that leads to analyze new methods as per the researcher’s advice. 

 



Statistical Tools: 

                          SPSS tools , which could constructive form of analyzing Validity, reliability and 

accuracy varying stages in order to improve further against standstill / Paralysed. 
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